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Child Safety Week 2008 impact report

Executive summary

Child Safety Week is the Child Accident Preventi
campaign, raising awareness of serious childhood accidents and how to prevent them. It

generates media coverage for practical child safety advice and i by providing free resources

to community-based organisations i acts as a catalyst for thousands of local safety activities

and events, which reach millions of children and families UK-wide.

In 2008, Child Safety Week ran from 23 to 29 June. Entitled iMake a Change. Make a
Differenceothe week was aimed at encouraging small changes in everyday lives that would
make big differences to childrends safety.

Thehigh!l i ghts of the formal evalwuation of the Week:¢

e Independent polling of a sample of parents revealed that Child Safety Week had one of
the highest recall levels of awareness events held in June.

e The highest awareness levels of Child Safety Week and its safety messages were found
among parents in social classes D and E, whose children are far more likely to be killed
or seriously injured in preventable accidents.

e Almost half (47%) of the sample of parents reported that they had taken action to
improve child safety as a result of Child Safety Week. The top three reported actions
were:

» Checked that the smoke alarms were working i 15%
e Moved household cleaners orilB%blets out of <ch
e Driven more slowly in built up areas i 12%

Many frontline staff reported that Child Safety Week had influenced the behaviour of
children or their parents:

fiParents havetold methat t heir chil dren have corrected t hi
door open the baby may cr awl out o
Tracy, Childminder, Norfolk

o Parents with lower incomes were motivated to request free safety checks or equipment:

i3 women requested a home safety check from Fire Officers, each had fire
alarms fitted, chip pans removed and anti-arson devices installedo
Co-ordinator, Wome n6s Centr,e, Runcorn

e Over 250,000 printed resources were distributed in the run-up to and during Child Safety
Week, including posters, leaflets and ideas booklets. These were supplemented by over
30,000 downloads of ideas booklets, fact sheets, quizzes and competitions.

e The resources were very well received by frontline staff working with children and
parents, with 90% stating they would continue to use them over the coming year:

fiPeople were very interested in the displays and the leaflets given out were
wel | receivedo
Community Nursery Nurse, Oxfordshire

e 83% of frontline staff receiving the resources organised Child Safety Week activities,
reaching an average of 123 people. If indicative of all staff organising activities, this
would represent face-to-face work with over 4 million people UK-wide T 2.2 million
parents and grandparents, and almost 1.9 million children and young people.

o Over half of those organising Child Safety Week activities (52%) did so in partnership
with other agencies. The vast majority (98%) who worked with other agencies expected
their partnership work to continue beyond Child Safety Week.



e Media coverage for Child Safety Week 2008 and its safety messages was secured on
national and regional television (15 spots) including 6 spots on GMTV, national and local
radio (42 spots), in the national, regional and local press and magazines (196 Spots), in
online media (98 spots) and in the professional press.

e The total media reach/circulation was over 60 million.
o Coverage reached 61% of adults and 58% of parents in the UK
e Interms of message delivery the following statistics apply:

e Make your home safe T 68%
e Burns and scalds T 55%
e Small changes can make big differences i 53%
e Swallowing poisonous substances T 46%
e Falling down stairs T 22%

e Overall, comments from frontline staff on the Week were overwhelmingly positive:

il am able to do practical activities with children with their parents and carers
present highlighting safety issues to parents and giving them ideas of how to
address the issues with their childreno

NNEB,Chi | dr en,&Chesh@ee nt r e

fiThe resources are bright and colourful and the children LOVED the Fireman
Sam stickers. | think the whole thing is very good for raising awareness 1 it
gets people talkingo

Community Nursery Nurse, Oxfordshire
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1. Overview of Child Safety Week 2008

Accidents are a leading cause of death, acquired disability and serious injury for children and
young people in the UK. In 2007, 223 children and young people under 14 were killed in
accidents in England and Wales, and over 100,000 were admitted to hospital. Children from
the very poorest families are 13 times more likely to be killed and three times more likely to
be hospitalised.

Some children i who suffered severe burns or scalds i will require years of painful skin
grafts and will still be scarred for life. Others i who suffered severe head injuries as a result
of falls or road accidents i will be left with permanent brain damage. The tragedy is that
many of these deaths and serious injuries are preventable.

This does not mean wrapping children up in cotton wool or stopping them from doing things.
It is about giving children, young people, parents and carers the knowledge and skills they
need to prevent serious injuries, and create safe environments where children can be active.

Child Safety Week is the Child Accident Prevent
campaign, raising awareness of serious childhood accidents and how to prevent them. It

generates media coverage for practical child safety advice and i by providing free resources

to community-based organisations T acts as a catalyst for thousands of local safety activities

and events, which reach millions of children and families UK-wide.

Child Safety Week is made possible by the generosity of government departments, charities
and companies concerned to improve child safety. In 2008, the Week was supported by the
following:

o Department of Health

» FireAngel Ltd, manufacturers of domestic smoke and carbon monoxide alarms

e Electrical Safety Council

e Macfarl an Smith, manufacturers of the Bitrex
e Scottish Government i Community Safety Department

e Think! - Department for Transport.

o Department for Children, Schools and Families

e Corgi Trust

Child Safety Week 2008 ran from 23 to 29 June. The over-arching theme was Make a

change. Make a difference and CAPTO6s c¢ o mnfamiiéscaadtevergonesvhoa s k e d
supports families in their work, what changes they can make that will make the biggest

difference,.

AiChild Safety Week promotes safety in language and materials aimed at
children as well as parentso
Family Health Worker, Plymouth
C A P Tféus broad objectives for Child Safety Week 2008 were the same as those for 2007:

Objective 1: To encourage frontline staff from a wide range of sectors to participate in Child
Safety Week, and work in partnership to organise local activities and events.

Objective 2: To produce clear, accurate, well-designed educational resources, to help
parents, carers and staff improve the safety of children and young people in their care.

Objective 3: To organise a high profile media campaign, promoting clear and accurate
accident prevention messages to parents and carers of children and young people.

Objective 4: To target safety messages and resources at disadvantaged families, whose
children suffer the greatest burden of accidental injury.

A summary of achievements against these objectives is given on page 13.
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The Child Accident Prevention Trust used three different methods for measuring the impact
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« feedback from frontline staff organising local activities and events
o feedback from children, parents and carers themselves.

2.1 Independent market research

saf ety

Four questions were included in an omnibus survey conducted by an independent market
research organisation during 4 July to 8 July (the week following Child Safety Week).

A representative sample of 2,000 adults in Great Britain was selected from a minimum of
139 sampling points, through a random location method. A filter question identified a total of
639 parents/carers of children aged 0-16, of the 2,000 adults sampled. This gave a weighted
base of 635 respondents, of whom 365 (58%) were women and 270 (42%) were men.

knowl ed

All figures given below are weighted and all percentages are based on weighted sample sizes. Percentages are

rounded to the nearest whole number.

2.1.1 Awareness of Child Safety Week and its safety messages

Parents/carers identified through the filter question were asked which of the following
awareness events they had seen or heard anything about recently, followed by a list of eight
major awareness events held in June. Child Safety Week topped the list.

Comparative awareness levels for Child Safety Week
Awareness event Total Male Female
Child Safety Week 76 (12%) 28 (11%) 48 (13%)
Childcare Week 52 (8%) 18 (7%) 34 (9%)
Diabetes Week 67 (11%) 23 (8%) 45 (12%)
Downs Syndrome Week 67 (11%) 19 (7%) 47 (13%)
Male Cancer Month 94 (15%) 31(12%) 63 (17%)
Mends Heal th Week | 90(14%) 40 (15%) 50 (14%)
Bike Week 59 (9%) 24 (9%) 35 (10%)
Help a Heart Month 52 (8%) 10 (4%) 42 (11%)
None 365 (58%) | 167(62%) | 198 (54%)

As noted earlier, Child Safety Week is particularly targeted at parents and carers of children

and young people from disadvantaged communities, who are far more likely to be killed or
seriously injured in preventable accidents. In 2008, awareness levels of Child Safety Week
were strongest among the D and E social classes at 17%..

Fathers had good awareness levels of Child Safety Week i at 11%, just behindb ot h

Health Week (15%) and Male Cancer Month (12%). Currently there is no monitoring of the

ethnic origin of respondents to an omnibus survey.

Menos

Respondents with an awareness of Child Safety Week (76 parents/carers) were then asked
where they had seen or heard about the Week. Overall, the highest source of awareness
was television at 28%, followed by schools at 20%.

Other sources of awareness included posters (11%), leaflets (11%), newspapers (10%),
websites (9%), ¢ h i | dcengres (8%0), and hospitals and Doctorsésurgery (7%).



2.1.2 Action as aresult of Child Safety Week

Respondents with an awareness of the Week were then asked which of the following they

had done as a result of anything they saw or heard in Child Safety Week. (The options

of fered were based on Child Safety Weekodés key m
educational resources and the media).

Of the 150 adults, 49% said they did nothing and 51% reported that they took action (an
increase on the 44% who said they took action last year). Of those who took action,
however, many did more than one thing, as evidenced by a total of 231 actions by 76
respondents. The top reported actions were as follows:

e Checked that the smoke alarms were working i 15%

¢ Moved medicinesorhous e hol d chemicals oui3%of <chil dreno
o Drove more slowly in built-up areas i 12%

e Moved hot drinks oulXX2%of childrends reach

» Passed on child safety information to family and/or friends 1 12%

e Moved matches or | ighteitl% out of <childrends

e Got my gas boiler serviced or bought a carbon monoxide alarm 1 10%
e Had the child car seat checked to make sure it is fitted correctly i 9%
e Bought and fitted a smoke alarm i 9%
« Explained to my children thi&®&%w water and el ec
o Practised road safety with my children while out walking i 9%
« Obtained information/advice on child safety i 8%
« Bought and fitted safety equipment like a safety gate or window lock i 6%.
It should be noted that T in research terms i this question is limited in identifying behavioural changes.

Responses about actions taken as a result of the Week are self-reported and possibly one-off activities. It would
require a substantial investment in research to measure long-term behavioural change.

2.2 Feedback from frontline staff

For Child Safety Week 2008, the survey of frontline staff asked: What evidence do you have
that your Child Safety Week activity changed the way that children or adults think or act
about child safety? Four types of evidence could be distinguished from the responses:

e anecdotal evidence

« observational evidence

e requests for free safety checks or equipment
« formal evaluation.

2.2.1 Anecdotal evidence

A number of respondents reported on feedback they received from parents/carers on
changes to knowledge or behaviour as a result of Child Safety Week.

2.2.2 Observational evidence

A large number of respondents reported on changes in awareness or behaviour they
observed following Child Safety Week.
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2.2.3 Requests for free safety checks or equipment

A large number of practitioners also noted that many parents were motivated to request
free safety checks or equipment.

There were also strong levels of interest in home fire risk checks and smoke alarm fitting
from the fire and rescue service:

2.2.4 Formal evaluation

Many agencies do not have the resources to carry out a formal evaluation of their
activities during Child Safety Week, but those who did gave equally positive results.

A number of agencies reported that they had evidence that their activities changed the
way adults and children think about child safety following evaluation, without giving any
details, whilst others noted that evidence would be gathered over the next few months as
they observed changes in behaviour.

2.3 Feedback from children, parents and carers themselves

CAPT also received feedback direct from children, parents and carers, for example via
comments attached to safety competition entries.

3. Involvement of frontline staff in Child Safety Week activities

Local groups and organisations play a vital part in the success of Child Safety Week,
providing the main route for distributing educational resources to parents, children and
young people. They also organise a range of local activities and events designed to
increase public knowledge of key child accident issues and effective prevention
measures.

A number of questions were included in a survey of frontline staff in order to obtain more

information on their involvement in Child Safety Week activities. As in 2007, due to

funding constraints, a link to an online surveywase-mai | ed to 8, 000 contacts
database, and supplemented by a paper-based survey to 925 contacts. This reliance on

an on-line survey is at the cost of limiting the number of responses from local community

organisations with no or restricted on-line access.

3.1 Numbers reached vialocal activities

83% of respondents detailed how many people they reached via their local activities. This
amounted to an average of 123 members of the public each. Many respondents stated
they could not give figures due to the volume of people they worked with.

If this level of reach were indicative of all practitioners who received the Child Safety
Week ideas booklet and organised local activities, this would represent face-to-face work
with over 4 million members of the public T over 2.2 million parents/carers/grandparents,
almost 1.9 million children and young people, and over 170,000 other staff and
volunteers.

3.2 Partnership working

Partnership and multi-agency working featured strongly in activities for Child Safety
Week. 52% of those who did something to mark Child Safety Week worked in partnership
with others. 98%expected their partnership work to continue beyond Child Safety Week.



3.4 Benefits of Child Safety Week

Practitioners saw the main benefits of organising a Child Safety Week activity as follows:
e ltis engaging/fun/involving
« |tis educational and raises awareness
» It provides a focus on child accident prevention
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