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Child Safety Week 2009 impact report 
 

“It has opened my eyes to all the things that seem ordinary 
to me but can be a potential hazard to my child” 

Rebecca, Mum from Norwich 
 

Executive summary 

Child Safety Week is the Child Accident Prevention Trustôs nationwide campaign to raise 
public awareness of the risks of serious accidents and engage local agencies and frontline 
staff in accident prevention activities ï with the over-arching aim of reducing the number of 
children seriously harmed or killed in preventable accidents.  

Child Safety Week generates media coverage for practical child safety advice and ï by 
providing free resources to community-based organisations ï acts as a catalyst for 
thousands of local safety activities and events, which reach millions of children and families 
UK-wide. This synergy between national communications and local support is powerful, and 
means that Child Safety Week delivers more than the sum of its parts.  

The emphasis of the Week is very much on empowering families to take action rather than 
on telling them what to do or lecturing them on what they are doing wrong. It also stresses 
that accident prevention is not about restricting children or wrapping them in cotton wool. 
Instead, it is about creating safer environments where children can be active 

The ñSafer, Togetherò theme of Child Safety Week 2009 aimed to drive home the message 
that, by working together, frontline staff, communities, parents and families can help to 
reduce the number of children seriously harmed or killed in accidents.   

Impact 

 Independent polling of a sample of parents revealed that 22% recalled Child Safety 
Week ï the highest recall levels of awareness events held in June.  

 17% of parents in social classes D and E, whose children are far more likely to be killed 
or seriously injured in preventable accidents, recalled seeing or hearing about the Week. 

 9% of all parents surveyed said that they had taken action to improve child safety as a 
result of Child Safety Week. The top three things they did were:  

 Practised road safety with children ï 17% 

 Moved matches or lighters out of childrenôs reach ï 16% 

 Moved household cleaners or tablets out of childrenôs reach ï 16% 

“It reinforces how important it is to make changes to your lifestyle and routine in 
order to keep your children safe” 

Gemma, Mum from Bournemouth 

 Many frontline staff reported that Child Safety Week had influenced the behaviour of 
children or their parents:  

“Children are far more aware of safety in the home and garden, and are especially 
more aware of road safety and how to behave near the road” 

Childminder, West Yorkshire 

“Parents and carers are more aware of the dangers relating to lack of car seat use, 
badly fitted or incompatible fitted seats. More people realised children should be 
in car seats longer than originally planned” 

Road Safety Officer, Bournemouth 

 Parents were also motivated to request free safety checks or equipment: 

“The fire service received lots of referrals for home safety visits. This was 
welcomed by our outreach team who have concerns for safety” 

Sure Start Childrenôs Centre, Lancashire  
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Reach 

 Nearly 360,000 printed resources were sent out to local communities in the run-up to and 
during Child Safety Week, including posters, leaflets and ideas booklets. These were 
supplemented by 30,000 downloads of ideas booklets, fact sheets and competitions.  

 The resources were well received by frontline staff working with children and parents, 
with 92% stating they would continue to use them over the coming year: 

“They get more eye-catching, more information loaded, more supportive each 
year. You listen to what people want” 

Sure Start Childrenôs Centre, Cheshire 

 88% of frontline staff receiving the resources organised Child Safety Week activities, 
reaching an average of 198 people. If indicative of all staff organising activities, this 
would represent face-to-face work with around 6.5 million people UK-wide ï 3.5 million 
parents, grandparents and carers, and 2.5 million children and young people. 

 Media evaluation showed 300 items of coverage about Child Safety Week, only one of 
which was unfavourable. 

 Coverage reached 43% of parents in England and 44% of families with an income below 
£22k, whose children are at greater risk of death and serious injury from accidents. 

 Over a third of the coverage contained at least one call to action, signposting families to 
visit the Child Safety Week website or their local Sure Start childrenôs centre for help and 
advice.  

Partnership work and sustainability 

 The majority of those organising Child Safety Week activities (64%) did so in partnership 
with other agencies.  

 Partners came from a wide range of sectors, including early years and childcare, health, 
road safety, police, education, fire and rescue service, and youth and community work. 
In this way, Child Safety Week helped to broaden awareness and ownership of child 
accident prevention beyond the traditional constituencies. 

 The vast majority (98%) who worked with other agencies expected their partnership work 
to continue beyond Child Safety Week. 
 
 

“Fantastic opportunity to work in partnership with other 
agencies. Really enjoyed taking part and looking forward 
to next year. Thank you!” 

Primary Care Trust, Lancashire 
 
 

“It gives us incentives to make the time to make child 
safety a public health and community event. 

It is a way of learning through fun activities and 
encourages joint working with various community groups. 

CAPT provides the resources and the theme,  
which makes planning much easier” 

Health Visitor, London 
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Overview of Child Safety Week 2009 

Accidents: the facts 

Preventable accidents are a leading cause of death, acquired disability and serious injury for 
children. To put accidents in context, the table below shows that 223 children died as a 
result of accidents in England and Wales in 2007. 100,000 more were admitted to hospital 
with accidental injuries. Children from the poorest families are 13 times more likely to die 
from accidental injury and three times more likely to be admitted to hospital.  
 

 Under 1 1-4 5-9 10-14 

Accidents 26 62 44 91 

Assault 8 10 3 3 

Intentional self harm 0 0 0 7 

Undetermined intent 1 2 0 9 

Injuries from serious accidents can leave children scarred for life or permanently disabled. 
The psychological trauma takes it toll on both children and their families. The NHS spends 
millions of pounds each year treating childhood accidents. Yet many of these accidents can 
be prevented. 

Child Safety Week 

Child Safety Week is not about restricting children. It is about giving children, young people, 
parents and carers the knowledge and skills they need to prevent serious injuries, and 
create safe environments where children can be active. It is also about providing a focus for 
the energy and will of frontline staff and agencies such as childrenôs centres, nurseries, 
councils etc to make a real difference in their local community 

It generates media coverage for practical child safety advice and ï by providing free 
resources to community-based organisations ï acts as a catalyst for thousands of local 
safety activities and events, which reach millions of children and families UK-wide.  

Child Safety Week 2009 was generously supported by:  

 Department for Children, Schools and Families 

 Department of Health 

 Electrical Safety Council, the UKôs leading electrical safety charity 

 Macfarlan Smith, manufacturers of the Bitrex® bittering agent  

 Safer Scotland, Scottish Government Community Safety Department 

 Think! Department for Transport 

It is thanks to these important relationships that CAPT is able to: 

 Produce and distribute 40,000 copies of the 28 page Child Safety Week ideas booklet 
and Child Safety Week poster free of charge to local practitioners and agencies, 91% of 
whom have no budget for running Child Safety Week work. 

 Develop the Child Safety Week website as a support tool for local work, an information 
source for media and an educational tool for parents and carers. 

 Work with partners on a national media campaign and support local media work directly 
and through local agencies. 

 Respond to hundreds of calls and requests for information from staff working locally. 
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Impact on families’ knowledge and behaviour 

Public awareness of Child Safety Week 

An omnibus survey1, run the week following Child Safety Week, showed the Week to have 
the highest recall of all awareness weeks run in June. 
 

Comparative awareness levels for Child Safety Week 

Awareness event Total Male Female 

Child Safety Week (22%) (16%) (27%) 

Male Cancer Month  (21%) (20%) (21%) 

Bike Week  (16%) (16%) (16%) 

Menôs Health Week  (16%) (18%) (13%) 

Diabetes Week (15%) (9%) (20%) 

Downs Syndrome Week (15%) (12%) (18%) 

Childcare Week (10%) (6%) (14%) 

Help a Heart Month (10%) (9%) (10%) 

None (49%) (56%) (43%) 

Children and young people whose parents are in socio-economic groups D and E are the 
most likely to be killed or seriously injured in preventable accidents. In 2009, 17% of parents 
in groups D and E were aware of Child Safety Week.   

Fathers also had good awareness levels of Child Safety Week ï at 16%, just behind both 
Male Cancer Month (20%) and Menôs Health Week (18%).  

Parents interviewed said they had heard about Child Safety Week through their childôs 
school or nursery at 26% and television at 25%, followed by a leaflet at 11%. Other sources 
of awareness included newspapers (9%), in a hospital or GP surgery (7%), on a poster (7%), 
at childrenôs centres (6%), and in a magazine (6%). 

“I am going to be extra vigilant!  
I learnt lots of interesting facts like a 

baby’s skin is 15 times thinner than ours!” 
Barbara, Mum of triplets, London 

Changes in behaviour 

9% of all the parents surveyed reported that they had taken some action to make their 
children safer as a result of what they had seen or heard. Of those who took action, many 
did more than one thing, as evidenced by a total of 247 actions by 58 respondents.  

The top reported actions were as follows: 
 

 Practised road safety with my children while out walking ï 17% 

 Moved matches or lighters out of childrenôs reach ï 16% 

 Moved medicines or household chemicals out of childrenôs reach ï 16% 

 Moved hot drinks out of childrenôs reach ï 15% 

                                                

1 Conducted by an independent market research organisation during 1 July to 5 July 2009. A representative 

sample of 2,000 adults in Great Britain was selected, through a random location method. A filter question 
identified a total of 588 parents/carers of children aged 0-16, of the 2,000 adults sampled. This gave a weighted 
base of 638 respondents, of whom 55% were women and 45% were men.  
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 Checked that the smoke alarms were working ï 15% 

 Drove more slowly in built-up areas ï 15% 

 Had the child car seat checked to make sure it is fitted correctly ï 14% 

 Put hair straighteners out of reach and sight of children ï 13% 

 Explained to my children that water and electricity donôt mix ï 10% 

 Bought and fitted safety equipment like a safety gate or window lock ï 10% 

 Passed on child safety information to family and/or friends ï 9% 

 Bought and fitted a smoke alarm ï 9%  

 Tied blind cord up to remove loop or fitted hook - 8% 

 Obtained information/advice on child safety ï 8%. 
 
As noted in the Executive Summary, feedback from the survey of frontline staff involved in 
Child Safety Week gave anecdotal evidence for changes in attitudes and behaviour amongst 
parents, carers and children. In addition, some parents requested free home safety checks 
or equipment whilst others had their car seats checked. Unfortunately, the majority of local 
organisers lacked the resources to do any substantial evaluation of their work. 
 
 

 



Child Safety Week 2009 impact report                                                                                                                        - 8 - 

Child Safety Week in the community 

There are now over 20,000 contacts on the CAPT database, an increase of 3,000 (almost 
18%) from 2008. The impetus amongst these frontline staff to get involved with Child Safety 
Week is maintained year on year, and the market of practitioners who view accident 
prevention as relevant to their jobs is growing. 

A survey of staff involved in Child Safety Week 2009 revealed that respondents who got 
involved reached an average of 198 members of the public via their local activities. 

If this level of reach were indicative of all staff who received the Child Safety Week ideas 
booklet and organised local activities, this would represent face-to-face work with 6.5 million 
members of the public ï around 3.5 million parents, carers and grandparents, around 2.5 
million children and young people, and over 450,000 other staff and volunteers.  

Some examples of Child Safety Week activities and events are given on pages 14 and 15. 
 

 
 

CAPT competition winner, SJ Byrne age 9 

Local agencies involved in Child Safety Week 

Agencies involved with Child Safety Week span a wide range of professions including: 

 Sure Start childrenôs centres 

 Schools 

 Childminders 

 Nurseries 

 Local safeguarding children boards 

 Family information services 

 GP surgeries 

 Primary care trusts/ health boards 

 Health visitors 
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 Hospitals 

 Road safety 

 Trading standards 

 Local authorities 

 Housing associations 

 After school clubs 

 Uniformed associations.  

 Fire and rescue service 

 Police 

This list is far from exhaustive. Every year more practitioners recognise child accident 
prevention as an important part of their work and sign up for Child Safety Week.  

Benefits of Child Safety Week 

We know from the evaluation of practitioners, together with feedback from previous years, 
that Child Safety Week offers an effective hook for a local focus on accident prevention: 

“It’s a focal point to help people think about resources and commissioning 
needs. It gives Board members and staff in agencies something to focus on 
and it creates a good balance between collecting information and data, and 
creating awareness. And when agencies work together, they can achieve so 
much more than individuals. We already have events booked for 2010” 

Safeguarding Board Officer, Local Safeguarding Children Board 

This is particularly true for agencies working with vulnerable families whose children are at 
greater risk, who may feel stigmatised by an approach that appears to target them directly: 

“We can use the week as a soap box which we cannot always do, as 
sometimes, if we speak to specific parents, they might feel we are interfering. 
But done as part of the special week that goes out to everyone it may just hit a 
cord with those parents that need a bit of encouragement” 

Nursery, Worcester 

A number of agencies reported that Child Safety Week actively drew families into their 
settings to seek out information on keeping their children safe: 

“It brought families into our children and families centre. It created a 
community event and was warmly welcomed by local families” 

County council 

The events that are organised and the resources distributed by CAPT place an emphasis on 
learning whilst having fun. This approach is consistently reported to have positive outcomes 
for parents and children: 

“Parents enjoy quizzes and will participate freely, it’s fun but informative. Great 
for evaluating where areas of safety are lacking” 

Sure Start Childrenôs Centre, Staffordshire 

“It was a great way to spend time with the kids, helping them realise the 
dangers of everyday life – without nagging them” 

Alison, Mum from Carrickfergus 

The enjoyment is shared by practitioners too ï it helps to keep their interest going and 
encourages organisers to get involved year after year.   

“I like teaching the children the facts of child safety and I love hearing their 
opinions and suggestions, they are all so enthusiastic and the older ones love 
helping the smaller ones with tasks” 

Childminder, North Yorkshire 



Child Safety Week 2009 impact report                                                                                                                        - 10 - 

Partnership working and sustainability 

Economic, social, emotional, environmental, physical and educational factors all influence 
the likelihood of accidents happening. Partnership working allows for different factors to be 
taken into consideration, and ensures consistent messages and support for parents and 
families across professional boundaries and communication channels. 

Findings from the cross-government Priority Review of local child accident prevention also 
highlight how partnership work is a major driver for success. Creative partnership projects 
that pool resources and share opportunities can make a real difference at local level.  

Through Child Safety Week, CAPT encourages local organisations to adopt a multi-agency 
approach to child accident prevention. Partnership working was an important element of 
Child Safety Week 2009:  

“Getting all partners together and being seen in the community and making a 
difference” 

Road Safety Officer 

“On behalf of the multi-agency working we did this year, we had a wide range 
of skills, knowledge and experience of staff to enable the public to receive 
information on child safety. By working together, we can all make a difference” 

Sure Start Childrenôs Centre, Lancashire 

According to our survey, this aspect of Child Safety Week is much valued by practitioners, 
who are able to unite around a common goal: 

“Fantastic opportunity to work in partnership with other services/ agencies. 
The amount of information received prior to week was great” 

Trading Standards, Hampshire 

The óSafer, togetherô theme helped to drive home this message, with 64% of respondents 
who did something to mark Child Safety Week working in partnership with others, up from 
51% in 2008.  

Child Safety Week also helps to forge partnerships for local action that continue long beyond 
the Week itself. 98% of those who worked with other agencies to organise local activities 
expected their partnership work to continue beyond Child Safety Week.  
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Safety education resources 

Child Safety Week uses a social marketing approach to child accident prevention, 
developing resources and communicating messages that resonate with their target 
audiences.  

A range of sponsored free resources, along with CAPTôs core publications range, spread 
prevention messages as widely as possible. For Child Safety Week 2009 these comprised: 

 Ideas booklet ï 40,000 copies of the free 28-page Child Safety Week ideas booklet were 
distributed to local staff. In addition, there were nearly 30,000 downloads of the booklet 
from CAPTôs Child Safety Week website www.childsafetyweek.org.uk. 

 Poster ï 40,000 copies of the Child Safety Week poster were distributed to local staff.   

 Downloadable quizzes and activity sheets ï activity sheets, some with competitions 
sponsored by Bitrex and CAPT, were available via the Child Safety Week ideas booklet 
or downloadable from the Child Safety Week website. 

 Fact sheets ï a range of 24 fact sheets on different aspects of child safety were available 
for staff and school children to download from CAPTôs website.  

 Almost 280,000 leaflets and booklets were purchased by practitioners for distribution to 
parents.  

In total over 360,000 printed resources were distributed in the run-up to and during Child 
Safety Week. Excluded from this count are the downloads of resources from CAPTôs 
website.  

The mailing of free ideas booklets and posters was based on CAPTôs existing database of 
over 20,000 active contacts, with a separate mailing to over 3,500 childrenôs centres.  

The resources were also promoted to practitioners through coverage in the professional 
press, local government newsletters and email alerts, the Department of Healthôs Children, 
Families and Maternity newsletter, the CAFCASS network, Local Safeguarding Children 
Boards, the National Association of Family Information Services, housing associations, the 
Every Child Matters website, the Direct Gov website and the IDEA website amongst others. 

Where appropriate, organisations were encouraged to make bulk orders for Child Safety 
Week resources, in order to distribute them through their own networks. 

Use of resources  

93% of those who organised a Child Safety Week activity said they had used the Child 
Safety Week resources. Of those who used the resources, the most popular items were: 

 Free poster ï 92%  

 Free ideas booklet ï 81% 

 Free fact sheets ï 68% 

 Free downloadable quizzes/activities ï 57% 

 Leaflets ï 24%. 

The ideas booklet was packed full of information on common accident scenarios linked to 
everyday activities, ideas for organising local activities, quiz and competition sheets for use 
with parents, children and young people, contact details for relevant national organisations 
and details of how to obtain further Child Safety Week resources.  

Where appropriate, activity ideas showed how child accident prevention could be integrated 
into other agendas (eg fire safety and smoking cessation). 

Use of activity sheets, quizzes and competitions 

The ideas booklet contained five quizzes and activity sheets for use with parents, carers, 
children and young people. Practitioners were encouraged to reproduce them either by 
photocopying or by downloading the materials from CAPTôs website. 
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Some indication of the use of the quizzes, competitions and activity sheets is provided by the 
survey of frontline staff. 57% of those organising an activity said they had used one or more 
of the quizzes during their local activities, with many running their own local competitions 
and offering local prizes. 

“It really opened the parents’ eyes as to how easy it would be for their child to 
get hurt. Doing these games and activities helped the children to understand 
how important it is to be safe while out and about. By the end of the week, all 
the children knew how and when you should cross roads”  

Sure Start Childrenôs Centre 
 

“It was an enjoyable and fun way to make my daughter 
understand and be aware of the dangers 

 – and reminded me too!” 
Anne-Marie, Mum from Melksham 

Website access and downloadable resources 

A new Child Safety Week microsite was set up from the main CAPT website. It featured a 
partners section, with links to the websites of the Weekôs official supporters, as well as a 
page highlighting potential local agencies for partnership working.   

The website went live in May 2009 and received a total of 25,000 visits in the run up to Child 
Safety Week in June. In addition, the CAPT website received over 90,000 visits in the 
months leading up to Child Safety Week. 

The following table provides an overview use of the Child Safety Week website: 
 

Use of Child Safety Week website 

Activity % 

Viewed leaflets/booklets on-line 49 

Downloaded quizzes/activity sheets 48 

Downloaded fact sheets 47 

Downloaded Child Safety Week ideas booklet 29 

Used links to Government supporter websites 18 

 

“Everything that we downloaded or read in the books 
suggested was of great help, and the website we looked at 
had loads of ideas” 
Early Years Practitioners, Ipswich 
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Media coverage 

“I learnt about roller blinds and how the cord on them 
could choke a child. I saw this on “This Morning”. I think 
this is a very important issue” 
Jean, Mum from Southampton 

 Independent media evaluation showed 300 items of coverage about Child Safety Week, 
only one of which was unfavourable. 

 Coverage reached 43% of parents in England and 44% of families with an income below 
£22,000, whose children are at greater risk of death and serious injury from accidents. 

 There was strong TV coverage, including GM:TV, This Morning ï where a compelling 
case study highlighted blind cord strangulation ï and Loose Women.  

 11 articles appeared in national tabloids, increasing the reach and message delivery to 
the target audience of parents from C2DE socio-economic groups.  

 Support from celebrity ambassador Tina OôBrien, who appeared in 57 items of coverage, 
facilitated the targeting of safety messages to poorer families. 

 60% of the coverage appeared in regional/local press. Research shows that regional 
newspapers are one of the most trusted media sources. Generating coverage in these 
publications would have boosted the credibility of the campaign at grass roots level. 

 Almost all coverage delivered at least one safety message. The news hook message 
that hair straighteners are causing burns to children featured in 94% of coverage.  

 This news hook provided opportunities to highlight other surprising causes of accidents 
to children, including detergent capsules/cleaning fluids (45%) and blind cords (41%). 
There was also strong coverage of the message for parents to see their home from the 
childôs viewpoint. According to industry standards, 41% or over is classed as excellent. 

 Over a third of the coverage contained at least one call to action, signposting families to 
visit the Child Safety Week website or their local Sure Start childrenôs centre for help and 
advice.  

“It makes you aware of different  
things around the home that you  

might not think about” 
Victoria, Mum from Swanscombe 

 

Summary of media coverage for Child Safety Week 2009 

Media No. of pieces 

National television 8 

National broadsheet  5 

National tabloid 11 

Regional/local radio 61 

Regional/local press  179 

National consumer magazines 14 

Online national/regional 15 
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Examples of local Child Safety Week activities 2009 

Organiser Activity 

Sure Start childrenôs centre Family learning session providing help, advice and tips on road safety 
for 0-5 age group. Visits from the local traffic control person, and 
activities including role play and making traffic light biscuits. 

Children and young peopleôs 
service 

 

Arranged for St. John's ambulance to give demonstrations to parents 
on how to treat burns, give CPR and deal with choking. Displayed all 
material and played 'fancy a cuppa' DVD on hot drink scalds to 
groups. Road safety talked to groups about importance of car seats. 

Local council Held all day event (trading standards) in shopping centre ï providing 
information on toy safety/ underage sales/ car seat safety.  

Radio show to promote Child Safety Week - information on toy safety. 

Community panel meeting with police/ wardens/ residents to promote 
the Week.  

Multi-agency event organised by trading standards - police/ fire/ 
ambulance/ road safety/ health improvement officers. 

Primary care trust 

 
Provided each health visitor base and children & family centre in area 
with a resource pack focusing on preventing falls in the home. Each 
pack contained leaflets, quizzes, scenarios for group work, fact sheets 
and resources for a poster display. 

Sure Start childrenôs centre 

 

Sit and ride session where the children created their own roads, signs 
and zebra crossing. Used games like the traffic light game to teach 
the children what the traffic lights stand for. Introduced hazards to 
their game to show them how dangerous it can be to play near a road. 
Handed out flyers to all parents and hedgehog stickers to the children.  

In another session, went on a nature walk that had lots of different 
traffic calming measures. These were used by the children who asked 
questions and got a lot of real experience. 

Primary school 

 

Linked with our annual respect week. Invited in community police, fire 
services, red cross, envirocall plus vehicles (refuse truck, graffiti 
cleaners, etc), NSPCC and many more.  

Monday morning: stalls in halls for parents. All week: workshops with 
pupils, including all the above, plus road safety for Year 6's in 
preparation for getting to secondary school safely. 

Primary care trust Raising awareness and disseminating resources to as many 
colleagues and other professionals as possible for them to utilise, e.g. 
all health visitor teams, PCT communities team, school nurses, 
children centres, libraries, local nurses, GP surgeries and hospital.  

Engaged with nurseries to deliver story-based sessions around home 
and garden safety, and used excellent resources e.g. Fifi colouring 
and poster competition.  

Attended local library story times to highlight child safety.  

Child health clinics in this area promoted quizzes to parents, 
displayed information and safety equipment. Fire safety officers 
delivered smoke alarms and home safety advice  

Sure Start childrenôs centre Open session for children and families: involved fire service who 
provided literature, advice and activities for children. Fire engine 
attended and children were allowed to explore, use the hose, try a kit, 
etc. Child safety quiz - basic first aid books given to the best 5 
responses. Display and information available. Activity for families to 
categorise what things were safe, dangerous, unseen. Healthy snacks 
available. DVD on preventing hot drinks scalds showing. 
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Childrenôs hospital Set up the ward areas with posters and large displays about different 
aspects of child safety Promoted safety one-to-one with parents/ 
carers, patients and visitors. Craft related activities. Leaflet drop. 

Library Incorporated the importance of 'holding hands', wearing a seat belt, 
etc. during outreach sessions at playgroups, week beginning 
15.06.09. Library visits from playgroup on 23.06.09, stories and 
rhymes focusing on road and car safety.  

Special story sessions at nursery class, linking child safety week and 
every child matters week beginning 24.06.09. Rhythm and rhyme 
session at library for babies and children under 5, extending theme of 
transport and linking to keeping safe at home, playing and car and 
road safety.  

Housing association Display board around the Child Safety Week poster, put up leaflets 
and books that residents could help themselves to. It was well used.  

Fire and rescue service Visited schools and childrenôs centres throughout the area promoting 
home fire safety and working in partnership with agencies in 
promoting the safety message of Child Safety Week.  

Local safeguarding children 
board 

Stall at two public events. Handed out CAPT leaflets, talking to 
parents, carers and young people.  

Sent press release out to local papers via council communications 
team. Interviewed by local free paper for an article (distribution of 
paper: 98,000 households in the borough plus via council buildings). 
Published a quarterly newsletter with child safety as its theme. 

Hosted an information/advice session at a prison visitor's centre.  

Stall at a local secondary school, engaged with parents, carers and 
prospective year 7 pupils. 3 more parents evenings as above 
arranged through July 09.  

Sent out 850 copies of Child Safety Week ideas booklet to 
childminders, primary schools, nurseries and voluntary organisations.  

Brownies group Talked about different safety issues and how to keep ourselves safe. 
Acted out scenarios, then did posters for your competitions - they 
really put a lot of thought in. I've done the adult competitions too.  

Police During Child Safety Week, road policing officers visited schools and 
nurseries to deliver a presentation about road safety. The 
presentation involved the children taking part in activities, including 
how to cross a road safely. Children were also given the opportunity 
to play in and learn about a police car & motorcycle. Road safety/child 
safety packs were provided by the police to all children. 

Minor injuries unit Used poster provided, accessed free resources from website, 
continued with health promotion in waiting room, used activity sheets 
for all ages of children  

Road safety Saturday, 20 June: Stand and child safety activities at sure start 
centre for child safety and welfare day.  

Monday, 22 June: Road safety event at town square with police, fire & 
rescue, beach lifeguards, camera partnership, manager from safety 
centre. Stands and visual speed camera, free driver courses for over 
55's. Child safety books and stickers. 9am-6pm.  

Tuesday, 23 June:- Child car seat DVDs at pre-school, talking to 
parents/minders & distributing literature.  

Wednesday, 24 June:- óDying to drive presentationô to sixth formers.  

Thursday, 25 June: Child car seat check day; 10am - 4pm. 60 cars 
checked, over 90 seats checked were incompatible or condemned. 
Child pedestrian trainers trained in two schools. 
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